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Ontwikkeling internationale aankomsten wereldwijd

957
1004

1055
1107

1151
1208

1250

406 429

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Bron:UNWTO,Tourism Dashboard 2022

+6%

Data en inzichten M&C 5

-71%

Aantal internationale aankomsten (x miljoen)

1465
1413

1339



Ontwikkeling internationale aankomsten in Europa

Bron:UNWTO,Barometer July 2022
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Verschillen in herstel per werelddeel

Bron:UNWTO,Barometer July 2022
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Ontwikkeling Internationaal bezoek aan Nederland
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Zakelijke hotelovernachtingen in Nederland

+5%groei t.o.v. 2020
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Zakelijke hotelovernachtingen in Nederland per kwartaal
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Data en inzichten M&C 15

Herstel M&C sector

Europa Nederland

Bron: TourismEconomics, impact of Coronavirus on European Convention sector



Impact van crisis op toerisme wereldwijd

Data & Inzichten M&C12



Impact van crisis op toerisme Nederland

Data & Inzichten M&C13



Okay, Top 5 
Meetings &
Events  Trends
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Hybrid and 
virtual 
meetings are 
here to stay.
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Titel van slide 24



In 2022-2025
komt  
duurzaamheid 
(nog) meer op de 
voorgrond
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Versterken van 
relatie met 
leveranciers
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In-person events 
zijn terug, maar  
met enige 
onzekerheid.
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5 bepalende factoren
voor het boeken van meetings op de kortere termijn (Europa/VS)
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5 bepalende factoren
voor het boeken van meetings op de kortere termijn in een destinatie

21



Een stevige 
focus op 
gezondheid 
en veiligheid.
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38Strategy

Vision NBTC

A sustained visitor economy beneficial to everyone

Burdens & benefitsin  
balance

Visitorsadd value to  
local communities

Netherlands attractive  
everywhere

Higher visit intention to  
other places at other  

times

Sustainability is a must

Lower ecological  
footprint tourism in the  

Netherlands

Robust international  
competitive position

The Netherlands hasa  
strong international  
competitive position

Strong hospitality  
sector

Better integrated  
tourism policy at local,  
regional and national  

level

P2030 EZK
Trends &  

Developments
Brand NL

Goal

Impactarea

SDG’s

Integral destination management/ tourism as a meansStrategy

External  
factors



39Programs

Vision

A sustained visitoreconomy
benefic ial to everyone

Visitor 
Management

Better steering  
of visitor flows

Resident  
Benefit

More resident  
involvement in  
policy plans

Dynamic cities

Increased 
attractiveness&  
awarenessof  

cities

Cultural 
heritage

Improved 
experience and  

visibility of  
heritage sites

Countryside

Development of  
rural areas

Businessevents

More relevant  
businessevents  

to NL

Sustainable  
behavior

More 
sustainable 

behaviourof NL  
visitors

Sustainable  
destination

Sustainability 
integral part of  
NLdestination  
development

Reputation NL

Improved core  
values 

association NL  
audience

Triple helix  
convention  
calendar

Increased value  
of M&C to top  

sectors

Harmonisation 
data & insights

Widely 
supported and  
harmonized set  
of tourismdata

Destination 
management

Increased 
adoption of  

P2030principles

Burdens & benefits in  
balance

Visitorsadd value to
local communities

Netherlands  
attractive 

everywhere

Higher visit intention to  
other places at other  

times

Sustainability isa  
must

Lower ecological  
footprint tourism in the  

Netherlands

Robust international  
competitive position

The Netherlands hasa  
strong international  
competitive position

Strong hospitality  
sector

Better integrated  
tourism policy at local,  
regional and national  

level



Bring your imagination

Bring your green mindset

Bring your creativity

Bring your appetite

Bring your smile

Bring yourself.
We’ll do the same
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Type locaties Aantal deelnemers
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